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“When it comes to making the most of the intern experience,
Wharton students arrive with professionalism, knowledge, and
preparation that significantly advantages them over students
from other schools. They come in with an attitude and work
ethic that reflects their understanding of the unique opportunity
before them. They have done the homework about our company
and industry that positions them to add value instantly.

From my perspective as both a professional and a manager,
Wharton works.”

AL MEYERS, VICE PRESIDENT OF STrRATEGIC PLANNING, TBS, INC.

Administration

Peter J. Degnan Director

Jennifer Savoie Head of Administration
C. Lyndon Brown Front Desk/Job Board
Alice Branch Budget/Finance

Tiya Mclver On-Campus Recruiting

Area of Expertise Associate Director ~ Recruiting Relationship Manager

Alumni Ursula Maul Varies based on industry
Consulting Michelle Antonio Heather Perkins
Consumer Products & Retail Christopher Morris Victoria Abadir

Energy Chris Higgins Heather Perkins

Health Care/Pharma/Biotech Elissa Harris Victoria Abadir
Insurance Sara Simons Jennifer Tarcelli
International Ursula Maul Varies based on industry
Investment Banking Cynthia Bush Jackie Zavitz

Investment Management Sara Simons Jennifer Tarcelli
Manufacturing Chris Higgins Heather Perkins

Media & Entertainment Cara Tyler Jennifer Tarcelli

Private Equity/VC/Hedge Funds
Public Interest
Real Estate

Retail Banking/Consumer Finance

Travel & Tourism
Technology/Telecommunications
Wharton West (San Francisco)

Scott Stallings
Michelle Antonio
Cara Tyler

Sara Simons
Cara Tyler

Chris Higgins
Jennifer McElrath

Jackie Zavitz

Heather Perkins
Jennifer Tarcelli
Jennifer Tarcelli
Jennifer Tarcelli
Heather Perkins

Varies based on industry



I AM PLEASED TO PRESENT THE WHARTON CAREER REPORT FOR 2004.

Overall we experienced a much more robust recruiting season than the last few years.
Although not back to the boom period of the late 1990s, we saw a healthy increase in the
number of job opportunities extended to Wharton MBA students across a wide variety
of industries and functions. The job market continues to remain challenging and highly
competitive, but the strength of our curriculum and the depth of our recruiter base have
provided Wharton students a distinct advantage during these challenging times.

By tully leveraging the entire Wharton community, the number of campus
recruiters rose by 15% in 2004 and the number of off-campus opportunities posted
to the Wharton Job Board increased by 56%. Graduating Wharton MBAs landed jobs
representing 30 different industries in 32 principal cities and 29 countries. Our summer
interns went to work for 30 different industries in 34 principal cities and 27 countries.
Our international students also fared very well despite a smaller number of available U.S.
visas, and they were actually more successful in finding jobs in the United States in 2004
versus 2003.

During the 2003—2004 year, the Wharton Career Management Office continued
to strengthen its ability to provide value-added services to our students and employer
base. Our industry-focused teams deliver insightful career advice to students and targeted
recruiting strategies to employers. By working closely with student clubs and conferences,
the MBA Career Management office better coordinates the distinct and
varied channels recruiters can use to interact with our students and
increase the effectiveness of their recruiting strategy. We continue to
expand our programming efforts in order to provide students with the
necessary job search skills to help secure their first post-MBA job and to
advance their careers over many years.

These successes were made possible by the full support of the Dean,
School administration, faculty, and alumni. I would also like to extend
our appreciation to all employers who recruited at Wharton this year and
especially to our top hirers. We thank you for your continuing support

and look forward to working with each of you in the months ahead.

Sincerely,

Peter J. Degnan
Director

Wharton MBA Career Management



Hire Wharton.

As you begin to plan your recruiting strategy, please contact your Recruiting
Relationship Manager, who can assist in fulfilling your hiring needs. Below are
a variety of resources to help your company develop a recruiting strategy and
link to Wharton talent for full-time, summer, and advanced-level positions.
More details can be found in the Employer section of our website at
«http://mbacareers.wharton.upenn.edus.

Fast, easy, and cost-effective ways to recruit Wharton talent.

MBA Job Board — Students and Alumni

The MBA Job Board is a free online job posting resource that allows employers to
advertise open positions to current MBA students and alumni. You will receive
resumes immediately after you post a position.

CareerTRAK Resume Drop

The CareerTRAK Resume Drop option allows you to remotely post a position to
current students. Contact your Recruiting Relationship Manager, who will walk you
through the process.

Resume Book

The Wharton MBA Resume Book is a very convenient way to access summer
and full-time candidates. Our resume books contain more than 1,600 talented
and qualified MBA candidates representing a diverse mix of backgrounds and
experience. Order the resume book on the Employer section of our website and
receive a web-based searchable resume database.

Meet Wharton students without coming to Philadelphia or

San Francisco.

Career Trek Program

The Wharton Career Treks are a location-specific program in which students attend
pre-arranged information sessions hosted by a variety of companies in diverse
industries. As an employer your participation provides convenient marketing
exposure and the opportunity to network with talented students who are interested
in learning more about your company and future opportunities.

Video Conferencing

Interview students without leaving your company site! The MBA Career
Management Office has the capability to facilitate ISDN or IP video interviewing if
you are not able to make the trip to campus. Please contact your Recruiting
Relationship Manager for details.

Develop a campus presence.

Employer Presentation

Hosting an employer presentation is an excellent way to create visibility and
presence at Wharton while providing students with a general overview of your
organization. To schedule an employer presentation, please contact your Recruiting
Relationship Manager for available dates and times.

On Campus Recruiting

MBA Career Management is happy to help your company schedule an on-campus
recruiting visit. This recruiting option allows you to post a position, collect resumes,
and select candidates to interview on campus. Please contact your Recruiting
Relationship Manager, who will be happy to walk you through the process.

SOURCES OF ACCEPTED OFFERS

Graduate Employment
Class of 2004

On-Campus Recruiting Services

Personal Networking Connection

Wharton Alumni Contact

Return to Previous Employer

Job Board Posting

Career Fair

MBA Career Management Contact

Trek Networking Connection

Executive Search Company

Alma Mater Alumni Contact
Other*

Not Specified
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*Includes offer sources such as: Family Business, Starting/Buying Own Business,

Summer Internships
Class of 2005

On-Campus Recruiting Services

Personal Networking Connection

Job Board Posting

Wharton Alumni Contact

Trek Networking Connection

Return to Previous Employer

Career Fair

MBA Career Management Contact
Other*

Not Specified

and other sources less than 0.5%.
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*Includes offer sources such as: Family Business, Starting/Buying Own Business, Alma Mater
Alumni Contact, Wharton Research Center Contact, and other sources less than 0.5%.

INDUSTRY TRENDS — CLASS OF 2004
Increase from 2003 to 2004

Investment Banking/Brokerage

Consulting

Health Care/Pharma/Biotech
Hedge Funds

Technology Industries

PRIMARY REASON FOR
ACCEPTING OFFER

Class of 2004
Career Potential
Company Fit
Geographic
Firm Culture
Prestige of Firm
Lifestyle
Compensation
Other
Not Specified

1.7%
1.5%
1.2%
1.2%
1.2%
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I am extremely passionate about the business of health care, especially
the life sciences industry. The Wharton emphasis on building leader-
ship qualities has enabled me to dream big and instilled in me the
confidence to pursue my dreams. I found my experiences outside the
classroom very valuable — as an officer of the Health Care Club, a
panel director of the Wharton Global Economic Forum, and a year-
book section editor.

Wharton's Health Care program is in a class of its own — no
other B-school offers anything close to it. My job at Novartis within
the rotational program will enable me to use my health care education
to the fullest degree, across various functions — marketing, sales, port-
folio management, business development. On a broader level, my prior

experiences in managing people will be useful, especially in the team-

based environment at Novartis.

You cannot point to a speciﬁc classroom experience or team assignment
and say ‘T applied this lesson’ to a particular task at work. Rather, it 1s
the whole of the experience during your first year, coupled with your
previous professional experience, which provides you with the solid
foundation to succeed during your internship.

I took only one course on private equity (Private Equity in Emerging
Markets) during my first year at Wharton, but I took advantage of
many opportunities to learn about the industry. Through conversations
with fellow students, events organized by the Private Equity Club, and
the Private Equity Boot Camp, I built a solid knowledge base.

The breadth of activities I have performed at Clearview Capital,
from reviewing acquisition proposals to Working with the portfolio
companies, has confirmed my desire to pursue a career in private equity.
It combines some of my favorite aspects of consulting — the intellectu-
al chaﬂenge and diversity of experiences — and augments it with a
greater sense of fulfillment as I can more directly see the impact of my

work in the decisions the firm makes.




PROFILE 2004 Number Percent
Students
Total Number of Graduates 778 100
Students Seeking Employment 702 90
Students Not Seeking Employment 62 8
Continuing Education 1 <1
Company Sponsored (Returning to company) 35
Self Employed/Starting Own Business 19
Postponed Job Search 7 <1
Students Not Responding to Survey 14 2
Demographics*
Total Enrolled 812 100
Male 536 66
Female 276 34
Minority Students 212 26
International 291 36
U.S. Permanent Resident 53 7
Full-time Work Experience 804 99
Average Work Experience 6.4 years
Average Age 28.4 years
Employment**
Students Seeking Employment 702 100
Students Reporting Job Offers 634 90
Students Reporting Job Acceptances 618 88

*Demographics are based on matriculated student data.
**As of September 1, 2004

Geographic Origins,
Country of Citizenship

United States
U.S. Permanent Residents
Africa
Asia
Europe
Latin America
Middle East
North America (not including U.S.)
Oceania
Asia Subcontinent*

Undergraduate Major
Business & Economics
Liberal Arts & Sciences

Engineering
Social Sciences

Length of Work Experience
Less than 2 yrs

2-4

5-7

8-10

Over 10 yrs

*Asia Subcontinent includes:
Afghanistan, Bangladesh, India, Maldives,
Nepal, Pakistan, and Sri Lanka.
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Davip WeNkART, WG o4
Wharton Majors: Health Care

Management and Finance

Work History: S years, most
recently as corporate manager,
Macquarie Health
Corporation Ltd., Sydney,
Australia

Plans After Graduation:
Citigroup, New York

I interned with Citigroup last
year, which gave me the
opportunity to gain practical
experience in investment bank-
ing and to experience the
environment and the culture at
Citigroup. In my previous role
in health care management, it
was important to understand
the expectations of the people
that I worked with, as well as
being able to communicate
cfﬂ*ctivdy and to work as part
of a team. In investment bank-
ing, underst;mding expectations,
teamwork and communication
are also imperative.

Much of the Wharton
curriculum involved team-
based projects. Within these
teams, each team member
often had numerous, conflict-
ing priorities. Managing
deadlines and work qua]ity in
the presence of each team
member’s priorities was
paramount. In mvestment
banking, the same situation
can occur where a deal team
has several members, each with
a number of other priorities
conconﬁmntly in existence. |
found my W ]
hclpcd me to expect this situa-
tion and put me in a better

position to address it.

GRADUATE EMPLOYMENT, CLASS OF 2004

INDUSTRY CHOICES

Consulting 140 225
Consumer Products & Retail 47 7.6
Advertising & Public Relations 5 0.8
Consumer Products 5 0.8
Food, Beverage & Tobacco 27 44
International Trade 4 0.6
Retail 6 1.0
Energy 11 1.8
Financial Services 251 406
Hedge Funds/Other Investments 16 2.6
Insurance 6 1.0
Investment Banking/Brokerage 145 23.4
Investment Management 29 4.7
Private Equity/VC/Buyouts/Other 27 4.4
Retail Banking/Consumer Finance 28 4.5
Health Care/Pharma/Biotech 60 9.7
Health Products & Services 27 4.4
Pharmaceuticals/Biotechnology 33 5.3
Manufacturing 19 3.1
Agribusiness 1 0.2
Automotive 3 0.5
Chemicals 2 0.3
Diversified Manufacturing 11 1.8
Mining, Materials & Construction 2 0.3
Media & Entertainment 9 15
Hospitality & Tourism/Leisure 4 0.6
Media & Entertainment 5 0.8
Professional Services 7 1.1
Public Interest 6 1.0
Government/Military 2 0.3
Public Interest/Nonprofit 4 0.6
Real Estate 17 2.7
Technology Industries 49 7.9
Computer Hardware 6 1.0
Computer Software & Services 29 4.7
Electronics & Misc. Technology 5 0.8
Telecommunications/Wireless 9 15
Not Specified 6 1.0
TOTAL 622 100

FUNCTION CHOICES

Consulting/Strategy 174
Control/Accounting 4
Corporate Finance/Mergers & Acquisitions 135
Entrepreneurial Management 5
General/Project Management 61
Investment/Portfolio Management 58
Operations/Production Management 9
Product/Brand Marketing 60
Product Development/Structuring 8
Research 13
Risk Management 5
Sales 16
Trading 14
Other* 50
Not Specified 10
TOTAL 622

28.0
0.6
21.7
0.8
9.8
9.3
15
9.7
13
2.1
0.8
2.6
2.3
7.9
1.6
100

*Qther includes Legal Services, Human Resource Management,

Management Information Systems/IT, and other functions under 0.5%.

In 2004, more international students who sought full-time
jobs in the United States found them. Nearly two-thirds
(63.4%) reported U.S. placements, compared to 58.2% in

2003 and 52.1% in 2002.



Class of 2004 Compensation

Annual Salary 600 100 $12,000 - 180,000 $90,000
Sign-on Bonus 436 73 1,000 - 51,300 15,000
Year-end Bonus 219 37 2,250 - 25,000 20,000
Relocation Expenses 361 60 750 - 80,000 8,000
Tuition Reimbursement 34 6 8,000 - 200,000 37,500
Other Compensation 109 18 1,185 - 500,000 10,000
Total Compensation* 600 100 12,000 - 680,000 117,500

*Total compensation is an individual’s Annual Salary combined with (when applicable) the following types of bonuses: Sign-on Bonus,
Year-end Bonus, Relocation Expenses, Tuition Reimbursement, and Other Compensation.

COMPENSATION BY INDUSTRY

Consulting

Consumer Products & Retail
Food, Beverage & Tobacco
Retail

Energy

Financial Services
Hedge Funds/Other Investments
Insurance
Investment Banking/Brokerage
Investment Management
Private Equity/VC/Buyouts/Other
Retail Banking/Consumer Finance

Health Care/Pharma/Biotech
Health Products & Services
Pharmaceuticals/Biotechnology

Manufacturing

Media & Entertainment

Professional Services

Public Interest

Real Estate

Technology Industries
Computer Hardware
Computer Software & Services
Telecommunications/Wireless

$37,000 -175,000
27,000 -180,000
80,000 - 180,000
70,000 - 115,000
72,000 - 120,000
12,000 - 180,000
70,000 - 125,000
80,000 - 100,000
12,000 - 150,000
60,000 - 130,000
85,000 - 180,000
65,000 - 135,000
38,000 - 150,000
38,000 - 145,000
73,000 - 150,000
54,000 - 150,000
70,000 - 121,000
75,000 - 110,000
50,000 - 100,000
75,000 - 95,000
40,000 - 120,000
75,000 - 107,000
80,000 - 120,000
80,000 - 105,000

$105,000
84,000
84,000
92,500
94,000
85,000
92,500
92,500
85,000
85,000
110,000
85,000
90,000
85,000
90,000
85,000
87,500
92,000
87,500
82,500
90,000
94,000
90,000
90,000

85 $10,000
70 20,000
89 20,000
50 5,000
100 15,000
67 20,000
19 15,000
100 12,500
75 20,000
56 15,000
31 22,500
89 15,000
75 18,000
62 17,500
87 18,000
100 15,000
63 15,000
67 10,625
33 9,250
40 8,750
73 15,000
83 10,000
69 25,000
89 10,000

*Percentage of students who report sign-on bonuses of those who reported salary within a particular industry.

$125,000
115,000
118,000
104,375
124,500
115,000
111,250
105,000
115,000
125,000
166,250
110,000
117,000
100,000
120,000
100,000
105,500
108,500
90,000
104,500
120,250
120,250
122,323
118,000

Class of 2004




Priscia Caam, WG o4
Wharton Majors: Marketing
and Entrepreneurial
Management

Work Hi ory: 4 years, most
recently as a senior analyst
for The Walt Disney
Company, Los Angeles
Plans After Graduation:
Marketing Manager,

American Express, New York

When I first started at
Wharton, I had been unsure
if marketing would be the
right choice for me. Given
that I had very limited actual

marketing experience, my

marketing classes, particularly

marketing strategy, really
solidified my career decision.
The cla

thﬂ[ markcting was I]IUC]"I

s helped me realize

more strategic, quantitative,

and complex than I originally

thought.
I think Wharton pre-
pares each of us for whatever

we C]]OOSC to CIO in t]\C next

few years, even if it’s com-

pletely different than what
we did prior to school. I've
worked with all different
types of people who have
very different work styles.
Sometimes I've leveraged my
past experiences; other times
I've needed to come up with
somcthing creative and new.
At the end, I am confident
that I will be rcady for what-
ever will be thrown my way

at American Express.

COMPENSATION BY FUNCTION

Consulting/Strategy

Corporate Finance/Mergers & Acquisitions
Gen./Project Mgt./Mgt. Dev./Rotational Prog.

Investment/Portfolio Management
Operations/Production Management
Product/Brand Marketing

Product Development/Structuring
Research

Sales

Trading

$37,000 - 175,000  $105,000
12,000 - 180,000 85,000
50,000 - 135,000 90,000
60,000 - 165,000 92,500
70,000 - 120,000 100,000
27,000 - 150,000 85,000
84,000 - 130,000 88,000
70,000 - 120,000 85,000
50,000 - 115,000 85,000
85,000 - 150,000 85,000

LOCATION CHOICES AND COMPENSATION

UNITED STATES OF AMERICA
NORTHEAST
Boston
New York City
WEST
Los Angeles
San Francisco
Seattle
MID-ATLANTIC
Baltimore
Philadelphia
Washington, D.C.
MIDWEST
Chicago
Cleveland
Minneapolis/St. Paul
SOUTHWEST
Dallas/Fort Worth
Houston
SOUTH
Atlanta
Miami
INTERNATIONAL
CANADA
EUROPE
Western Europe
United Kingdom
London, United Kingdom
ASIA
Hong Kong
Japan
South Korea
MIDDLE EAST
LATIN AMERICA
NOT SPECIFIED

82.7 $38,000 - 175,000

42.8 43,000 - 175,000
31 43,000 - 145,000
30.5 50,000 - 175,000
13.0 65,000 - 150,000
3.1 80,000 - 110,000
5.2 80,000 - 150,000
2.1 80,000 - 105,000
10.6 38,000 - 135,100
1.0 75,000 - 115,000
5.0 38,000 - 130,000
2.8 75,000 - 135,100
6.4 80,000 - 150,000
2.3 80,000 - 150,000
1.0 80,000 - 105,000
2.4 82,400 - 115,000
4.2 61,000 - 120,000
1.6 75,000 - 105,000
11 72,000 - 115,000
4.0 60,000 - 127,000
16 90,000 - 127,000
11 60,000 - 100,000
16.1 12,000 - 180,000
1.0 100,000 - 105,000
6.3 72,000 - 180,000
6.3 72,000 - 180,000
55 80,000 - 180,000
4.8 80,000 - 165,000
6.3 27,000 - 180,000
18 85,000 - 135,000
1.0 80,000 - 116,000
1.8 40,000 - 110,000
1.0 90,000 - 162,500
11 37,000 - 120,000
11 - -

67
81
63
54
88
62

$89,250
85,000
100,000
85,000
90,000
85,000
90,000
90,000
87,000
102,500
86,000
90,000
97,500
102,500
102,500
90,000
90,000
102,500
87,000
90,000
105,000
85,000
95,000
105,000
98,000
98,000
100,000
100,000
85,000
85,000
98,500
80,000
102,500
57,500

*Percentage of students who report sign-on bonuses of those who reported salary within a particular function.

$10,000
20,000
15,000
20,000
9,500
15,000
15,000
20,000
20,000
20,000

$15,000
20,000
10,000
20,000
18,000
11,900
20,000
25,000
15,000
15,000
15,000
10,000
10,000
10,000
10,000
20,000
11,750
10,000
13,750
10,000
10,000
14,000
20,000
10,000
20,000
20,000
20,000
20,000
17,000
20,000
17,500
18,500
10,000
15,000

$123,500
115,000
117,000
135,000
120,000
110,250
142,750
115,000
116,200
120,000

$117,200
115,000
125,000
115,000
120,000
113,000
120,000
150,000
110,000
132,500
110,000
108,000
123,425
121,500
127,250
123,350
130,000
137,500
107,500
113,000
122,500
113,000
120,000
117,500
134,000
134,000
132,000
133,000
110,000
110,000
120,500
103,000
121,500
87,500
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PROFILES

Students

Total Number

Students Seeking Employment

Students Not Seeking Employment
Continuing Education
Company Sponsored (Returning to

company or taking time off)

Self Employed, Starting Own Business
Postponed Job Search

Students Not Responding to Survey

Demographics*

Total Enrolled

Male

Female

Minority Students
International

U.S. Permanent Resident
Full-time Work Experience
Average Work Experience
Average Age

Employment**

Students Seeking Employment
Students Reporting Job Offers
Students Reporting Job Acceptances

Number  Percent
800 100
755 94

40 5
6 <1
25 3
7 <1
2 <1
5 <1
799 100
527 66
272 34
284 31
312 39
64 8
791 99
7.0 years
29.0 years
755 100
750 99
750 99

*Demographics are based on matriculated student data.

**As of September 1, 2004

Geographic Origins,
Country of Citizenship
United States
U.S. Permanent Resident
Africa
Asia
Europe
Latin America
Middle East
North America (not including U.S.)
Oceania
Asia Subcontinent*

Undergraduate Major
Business & Economics
Engineering
Liberal Arts & Sciences
Social Sciences

Length of Work Experience
2 yrs or less
34
5-6
7-8
9-10
over 10 yrs

*Asia Subcontinent includes: Afghanistan,
Bangladesh, India, Maldives, Nepal, Pakistan
and Sri Lanka.
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or: Individualized

1onal Business

Developmer;tr dual degree

program with Johns Hopkins
School of Advanced

~ International Studies (SAIS)
Work History: 4 years, most
recently as small business
development and women'’s
development specialist,

Peace Corps, Panama
Internship: Associate, Customer
Finance Group, General

Electric, Washington, DC

At my current intcrnship 1
have the opportunity to use
various skills learned during
my studies at Wharton and
SAIS, specifically finance,
accounting, negotiations, and
the risks associated with inter-
national business and trade.
Some days I feel like I'm in
the middle of a real-life

study, de;ﬂing with pc ]

transactions in distant coun-
tries. Needless to say, without
my SAIS/Wharton studies,
I'd have an extremely difficult
time doing my job eﬁectively.
In addition to the finance

Wharton has taught me, I've
learned how to juggle various
priorities at once. At work, I
work on many deals with vari-
ous managers and get pulled
in every direction from GE
businesses worldwide to pre-
pare pitches, financial models,
and ;1pp1ications for ﬁnancing
My experience at Wharton

s helped me become more
confident about my work and
presentation abilities and has
deﬁnitely impmved my multi-

tasking skills.

SUMMER EMPLOYMENT, CLASS OF 2005

INDUSTRY CHOICES

Consulting 106
Consumer Products & Retail 66
Consumer Products 20
Food, Beverage & Tobacco 29
International Trade 1
Retail 16
Energy 7
Financial Services 360
Hedge Funds/Other Investments 30
Insurance 8
Investment Banking/Brokerage 199
Investment Management 30
Private Equity/VC/Buyouts/Other 66
Retail Banking/Consumer Finance 27
Health Care/Pharma/Biotech 65
Health Products & Services 19
Pharmaceuticals/Biotechnology 46
Manufacturing 33
Aerospace & Defense
Automotive
Chemicals
Diversified Manufacturing 10
Mining, Materials & Construction
Transportation
Media & Entertainment 38
Hospitality & Tourism/Leisure 6
Media & Entertainment 32
Professional Services 2
Public Interest 35
Government/Military 4
Public Interest/Nonprofit 31
Real Estate 21
Technology Industries 65
Computer Hardware 8
Computer Software & Services 30
Electronics & Misc. Technology 15
Telecommunications/Wireless 12
Not Specified 6
TOTAL* 804

*Industry and function totals are higher than numbers of

13.2
8.2
25
3.6
0.1
2.0
0.9

44.8
3.7
1.0

24.8
3.7
8.2
34
8.1
2.4
5.7
4.1
0.1
0.6
0.9
1.2
0.6
0.6
4.7
0.8
4.0
0.3
4.4
05
819
2.6
8.1
1.0
3.7
19
15
0.8

100

students reporting job acceptances because some students had

more than one summer internship.

FUNCTION CHOICES

Consulting/Strategy 188
Control/Accounting 4
Corporate Finance/Mergers & Acquisitions 192
Entrepreneurial Management 9
General/Project Management 51
Investment/Portfolio Management 7
Operations/Production Management 9
Product Development/Structuring 15
Product/Brand Marketing 93
Research 36
Sales 15
Trading 26
Other** 57
Not Specified 26
TOTAL* 761

23.4
05
23.9
11
6.3
9.6
11
1.9
11.6
4.5
1.9
3.2
8.4
3.2
100

**Qther includes Human Resource Management, Management
Information Systems/IT, Risk Management, and other functions

below 0.5%.



Class of 2005 Compensation

SUMMARY

Monthly Salary

Sign-on Bonus
Summer-end Bonus
Other Compensation
Total Compensation*

*Total compensation is an individual’s Annual Salary combined (when applicable) with the following types of bonuses: Sign-on Bonus,

Summer Bonus, and Other Compensation.

COMPENSATION BY INDUSTRY

Consulting

Consumer Goods & Retail
Food, Beverage & Tobacco
Consumer Products
Retail

Financial Services
Investment Banking/Brokerage
Investment Management
Hedge Funds/Other Investments
Private Equity/VC/Buyouts/Other
Retail Banking/Consumer Finance

Health Care/Pharma/Biotech
Health Products & Services
Pharmaceuticals/Biotechnology

Manufacturing

Media & Entertainment

Public Interest

Real Estate

Technology Industries
Electronics & Misc. Technology
Computer Software & Services
Telecommunications/Wireless

706 100
48 7
13 2
51 7

706 100

$985 - 12,000
800 - 7,367
800 - 7,000

1500 - 6,000

1,800 - 7,000
400 - 12,000

1,500 - 10,000

1,500 - 11,000

1,600 - 8,500
400 - 12,000

1,000 - 7,500
500 - 8,000
500 - 8,000

1,450 - 8,000

1,435 - 7,500
400 - 7,800
500 - 6,000

1,200 - 9,000
400 - 10,000

2,320 - 7,000
400 - 10,000

1,731 - 6,833

$400- 12,000

500- 10,000

1,000- 11,070

7,000

400- 21,255

$8,828
5,600
6,000
5,000
5,600
7,000
7,083
6,300
5,300
4,000
5,800
5,839
5,600
5,950
5,980
2,800
2,380
3,500
5,387
5,500
6,000
4,450
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*Percentage of students who report sign-on bonuses of those who reported salary within a particular industry.
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$6,500
3,000
5,000
1,750
7,000

$5,000
2,000

2,000
2,500
2,250
3,000

3,350
2,000

2,000
5,000

2,500
2,500
3,000

Class of 2005




Kareem Drigat, WG'05
Wharton Major: Marketing and
Strategic Management

Work History: S years as an

internal strategy consultant

and e-commerce/technology

consultant at Bank of
America, San Francisco
Internship: Graduate
Management Associate
Summer Intern — Marketing,

Toyota, Los Angeles

I knew someone who had
worked as an intern for Toyota
during the summer of 2003,
and he put me in contact with
the recruiting team there. |
ended up receiving the offer
to work in marketing for
Scion at Toyota.

My main project for the
summer was to analyze brand
loyalty in the automotive
industry (es vccial]y among
Scion’s main competito
then create an overall owner
marketing strategy and execu-
tion plan to increase brand
loyalty, brand advocacy, and
increased S ales
among Scion ownets. The pro-
ject gave me the opportunity
to combine a number of skills
I learned during my first year
at Wharton and from my
previous work experience —
analyzing an indusrry, gathcr—
ing competitive intelligence
and benchmarking competi-
tors, leading cross-functional
teams, gathering and using
consumer data and insights to
refine a producr/stratcg)x My
summer experience has helped
to reinforce my origma] plan to

assume a career in marketing.

COMPENSATION BY FUNCTION

Consulting/Strategy

Corporate Finance/Mergers & Acquisitions

Entrepreneurial Management

Gen./Project Mgt./Mgt. Dev./Rotational Prog.

Investment Mgmt/Portfolio Management
Operations/Production Management
Product/Brand Marketing

Product Development/Structuring
Research

Sales

Trading

$500
400

1,034 -

500
400
3,085
800
1,450
500
2,000
3,541

12,000
12,000
6250
9,000
11,000
7,000
10,000
7,500
9,000
8,500
10,000

$7,500
7,000
1,387**
4,960
6,000
5,600
5,769
3,480
6,500
7,083
7,083

16

11

13

*Percentage of students who report sign-on bonuses of those who reported salary within a particular function.
**Due to the number of unpaid internships in this function, the median salary is $0. Therefore, the mean (average) is shown.

LOCATION CHOICES AND COMPENSATION

UNITED STATES OF AMERICA
NORTHEAST

Boston

New York City
MID-ATLANTIC

Philadelphia

Washington, D.C.
WEST

Los Angeles

San Francisco

Seattle

Silicon Valley
MIDWEST

Minneapolis/St. Paul
SOUTHWEST

Dallas/Ft. Worth
SOUTH
INTERNATIONAL
EUROPE

Western Europe

United Kingdom
London, United Kingdom

ASIA

China

Hong Kong

Japan
LATIN AMERICA
NOT SPECIFIED

79.5
40.4
2.9
30.0
16.0
9.8
2.7
12.6
2.7
45
12
12
3.6
14
3.2
1.6
2.4
18.4
8.0
7.5
53
4.7
7.5
14
2.0
1.2
1.5
2.1

$400 - 12,000
400 - 12,000
2,000 - 12,000
400 - 11,000
560 - 10,000
560 - 10,000
1,000 - 9,000
1,000 - 12,000
1,000 - 9,000
1,000 - 12,000
1,731 - 6,250
1,650 - 9,000
500 - 9,000
500 - 7,000
1,600 - 9,167
1,600 - 9,167
1,435 - 9,208
400 - 12,000
500 - 12,000
500 - 12,000
1,800 - 11,571
1,800 - 11,571
400 - 10,000
400 - 8,500
1,500 - 8,500
2,320 - 7,860
1,034 - 5,000

$6,050
7,000
6,000
7,083
4,800
4,000
4,000
6,000
5,000
7,000
6,250
6,850
5,960
5,950
5,900
7,500
6,400
7,000
8,225
8,250
8,250
8,275
6,000
5,000
7,000
6,000
2,000

$5,000
2,500

3,000
3,000
3,000
2,000
1,975

$3,000
3,000
3,500
3,000
3,000
3,000
5,000
2,000

2,000

2,500
2,500

5,000
5,000
2,500
5,600
9,200
9,200

2,000
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Employers 2004

TOP GRADUATE HIRERS, CLASS OF 2004

McKinsey & Company 48
Goldman Sachs & Co. 29
Boston Consulting Group, Inc. 25
Bain & Company 24
Citigroup, Inc. 17
Johnson & Johnson 15
Lehman Brothers Holdings, Inc. 14
J.P. Morgan Chase 13
Credit Suisse First Boston, LLC 12
Banc of America Securities 10
Booz Allen Hamilton 10
Merrill Lynch & Co., Inc. 9
American Express Company 8
DiamondCluster International 8
UBS 7
Deutsche Bank 7
General Mills, Inc. 7
Microsoft Corporation 7
Morgan Stanley 7
General Electric Company 6
Medtronic, Inc. 6
TOP SUMMER HIRERS, CLASS OF 2005
McKinsey & Company 33
Goldman Sachs & Co. 30
UBS 28
Bain & Company 24 . .
Merrill Lynch & Co, Inc. 20 “Whartgn continues to be a great source of outstandmg talent
: for Bain & Company. Wharton graduates come to us with the
EastoniCansutinglGroNp:Inc L2 business, leadership and strategic skills that enable them to
Morgan Stanley 18 contribute immediately and help drive results with our clients.”
Citigroup, Inc. 17
Credit Suisse First Boston, LLC 15 Peter Lane, WG’97, Vice President, Bain & Company
Johnson & Johnson 15
Deutsche Bank 14
Lehman Brothers Holdings, Inc. 13
J.P. Morgan Chase 12
Booz Allen Hamilton 10
Microsoft Corporation 10
Banc of America Securities 9 CAREER TREKS
American Express Company 8 This year's Wharton MBA students hit the road for Career Treks that took them as
Bear, Stearns & Co. Inc. 7 far as Hong Kong. MBA students target the regions and companies to visit for each
Deloitte Consulting 7 trek. The treks are best described as a fast-paced schedule that gives insight into
Dell Computer Corporation 6 local corporations and lifestyle, and allows students an opportunity to demonstrate
Genentech, Inc. 6 their interest to recruiters in a region. MBA Career Management partners with
General Electric Company 6 student clubs each year to trek to companies in more than a dozen cities in the U.S.
Walt Disney Company, The 6 and abroad.
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